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Overview of the Presentation
➢

Provincial organizational context for trails;

➢

MTCS Minister’s Mandate Letter regarding trails;

➢

Background on trails;

➢

Overview of the Ontario Trails Act, 2016;

➢

Overview of the Ontario Trails Action Plan; and

➢

Next steps and priorities.
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Provincial Organizational Context for Trails
Government

Consultative Body
Ontario Trails
Coordinating Committee
Assistant Deputy Minister
and Ontario Trails Council
President Co-Chair
Committee: Members
include ministries/agencies
and external stakeholders

Ministry of Tourism,
Culture and Sport (MTCS)

Key Partners/Stakeholders
Ontario Trails Council
Umbrella organization for Trails

Lead ministry on trail policy and planning
•
Directors Working
Group on Trails

•
•

Government Partners
•
•
•
•
•
•
•

•

Ontario PowerSport
Working Group (umbrella
for motorized trails)
Provincial/regional trail
organizations
Regional Tourism
Organizations
Others (e.g. landowner
organizations)

Ontario Trillium Foundation
Ontario Tourism Marketing
Partnership Corporation (OTMPC)
Ontario Place
Royal Botanical Gardens
St. Lawrence Parks Commission
Niagara Parks Commission
Others
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MTCS Minister’s Mandate Letter Regarding Trails
➢

MTR (subsequently MHP and now MTCS) was designated as the lead ministry for
trails planning and coordinating matters across government in 2002.

➢

The MTCS 2016 Minister’s Mandate Letter includes the following excerpts:
•
“Your mandate is to work on delivering top tourism and recreation
experiences to Ontarians and visitors, and promoting the tourism sector to
drive economic growth including the following priorities”:
▪ “Implementing the refreshed Ontario Trails Strategy and Supporting
Ontario Trails Act to manage and promote the use of trails in
Ontario, and develop a world-class system of diversified trails”;
▪ “Working with the Minister of Transportation and others, to support
cycling and walking as part of a healthy, active lifestyle, including
supporting work across government to make commuter cycling
easier and safer. As well, develop cycling as a tourism and
environmental heritage draw in Ontario communities”; and
▪ “Completing the construction and opening of the new Urban Park
and William G. Davis Waterfront Trail to the public in 2017”.
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Background on Trails
➢

Trail issues are longstanding and have been documented as far back as 1977, in the Final Report of the Ontario
Trails Council commissioned by the former Ministry of Natural Resources.

➢

Recognizing the importance of trails, the Ontario Trails Strategy was
developed collaboratively by a wide range of stakeholders as well as
Indigenous communities and was released in 2005. It provides
a framework for planning, managing, promoting, and using trails across the
province.

➢

The vision of the Ontario Trails Strategy is:
“A world-class system of diversified trails, planned and used in an
environmentally responsible manner that enhances the health and
prosperity of all Ontarians.”

➢

A report on the progress of the implementation of the Ontario
Trails Strategy (including the Trails Action Plan) is due
September 1, 2018.
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Background on Trails (Cont’d)
➢

In the fall of 2013, province-wide consultations were held on ways to strengthen the Ontario Trails Strategy.

➢

The consultative process sought to confirm that the issues related to trails and the way to address them
remained relevant and to identify new issues and opportunities.

Key Trail Issues
➢
2013 confirmed long-standing trail issues including financial stability, liability, securing land for trails (e.g.
easements and abandoned rail rights-of-way), trespassing, protection of private/public property, training needs,
user conflict management, trail classifications/signage, supportive land/transportation planning and the need for
a trails master plan.
➢

Current emerging issues include the need for consistency in approaches (e.g. to trails management in County
forests, national trail standards/guidelines), the need to protect remote values and conflicts with other outdoor
recreationists (e.g. trappers and hunters).
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Background on Trails (Cont’d)
Key Trail Opportunities
➢ 2013 consultations identified key trail opportunities including enhancing trails tourism, strengthening the
role of trails in active transportation, promoting trails more effectively, conducting research and
maximizing water trail opportunities.
➢ Emerging opportunities include increasing interest in cultural/heritage values (e.g. Group of Seven trail
historic routes; Credit River Conservation Authority trail), cycling, trail animation (Pan Am Path), the
Great Lakes trail vision, connection of the Trans Canada Trail 2017, cross-border interests, year round
use, vertical trails, systems/networks, the provincial cycling route and the need for new economic impact
metrics (including ecological and human health benefits).
Key Outcomes of the 2013 Refresh on the Ontario Trails Strategy
➢ The Ontario Trails Strategy was endorsed as relevant and continues to provide the framework for trails
in Ontario.
➢

The Trails Action Plan 2015-2018 was released in December 2015 and the Ontario Trails Act, 2016 was
proclaimed on September 1, 2016.

➢

Other trail-related legislative amendments were also undertaken to better support trails.
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Overview of the Ontario Trails Act, 2016
➢ Proclaims an annual Ontario Trails Week (inaugural May 29 – June 4, 2017)
➢ Codifies the Minister’s authority to:
•

Recognize Ontario trails of distinction;

•

Establish a voluntary trails classification system;

•

Establish voluntary best practices; and

•

Establish targets to further the purposes of the Act.

➢ Requires the Minister to maintain a trails strategy.
➢ Sets out consultation requirements for the implementation of sections in the act.
➢ Provides eligible bodies with a statutory mechanism to enter into voluntary trail easements, with covenants, with property
owners.
Other Trail-Related Legislative Amendments
➢ Amendments were also made to the Occupiers’ Liability Act, Public Lands Act and Trespass to Property Act that clarify
liability, enhance compliance and enforcement tools for managing public land and strengthen the consequences of
trespassing.
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The Ontario Trails Action Plan (2015-2018)
➢

The Trails Action Plan was released in December, 2015, setting priorities for the continued implementation of the
Ontario Trails Strategy, with input from the Ontario Trails Coordinating Committee.

➢

It aligns with the vision and core values of the Ontario Trails Strategy.

➢

It consists of three pillars with 31 action items to be implemented collaboratively in a consensus-seeking
approach with stakeholders, over three years (2015 – 2018):
• Pillar 1: Sustainability and Planning;
• Pillar 2: Access and Awareness; and
• Pillar 3: Tourism and Economic Development.

➢

The Ontario Trails Action Plan can be found on the Ontario Trails
Council’s website at https://www.ontariotrails.on.ca/assets/files/pdf/OTCC/Trails%20Action%20Plan%20%20Final%20-%20Dec%202015.pdf
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The Ontario Trails Action Plan (2015 – 2018) (Cont’d.)
Cross-Government Alignments with the Ontario Trails Action Plan
Tour by Bike – Ontario’s Cycling Tourism Strategy (Ministry of Tourism, Culture and Sport)
➢ Positioning Ontario as a premier destination for cycling tourism; creating healthy, active and economically
prosperous communities; and working collaboratively to develop and promote cycling tourism products that
will enable Ontario to meet or exceed global growth over the coming years, through:
• Ontario’s agencies’ support for cycling tourism;
• Regional approach to cycling tourism;
• Investing in cycling tourism;
• Sport funding for cycling tourism; and
• #CycleON: Ontario’s Cycling Strategy.
Accessibility Standards for the Design of Public Spaces: Accessible
Recreation Trails and Beach Access Routes (Ministry of Economic Development and Growth)
➢ New or redeveloped recreational trails and beach access routes will need to meet these standards
(e.g. minimum trail width), which are being phased in between 2015 and 2018.
#CycleON: Ontario’s Cycling Strategy (Ministry of Transportation)
➢ #CycleON is a 20-year Strategy with the 2033 vision of cycling in Ontario being
recognized as a core mode of transportation that provides individuals and
communities with health, economic, environmental, social and other benefits.
➢ The province has invested $25 million in the Strategy, which includes identifying a province-wide cycling
network.
CONFIDENTIAL
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The Ontario Trails Action Plan (2015 – 2018 (Cont’d.)
Cross-Government Alignment with the Trails Action Plan
The Climate Change Action Plan (CCAP) (Ministry of the Environment and Climate Change)
➢
The CCAP commits to improve commuter cycling by accelerating and enhancing the implementation of
#CycleON: Ontario’s Cycling Strategy and its related Action Plans.
➢

➢

The CCAP identifies an intended investment of $150 to $225 million from cap and trade
proceeds to support the creation of better cycling networks, more cycling facilities in urban areas, and
more bike parking at transit stations and provincially owned, publicly accessible facilities.
The Ministry of Transportation hopes to launch a funding program in the spring, 2017.

Biodiversity: It’s in our Nature – Ontario Government Plan to Conserve Biodiversity 2012-2020
(Ministry of Natural Resources and Forestry)
➢
Ontario Children’s Outdoor Charter http://www.childrensoutdoorcharter.ca/.
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Next Steps and Priorities
MTCS will continue to implement the Ontario Trails Act, 2016, and the Trails Action Plan. Some of the priority items
include the following:
Tour by Bike – Ontario’s Cycling Tourism Plan was released April 12, 2018.
Trails Research Plan
➢ MTCS plans to release four activity-specific trail economic benefit research reports in 2017 (i.e. mountain
biking, off-road motorcycling, cycling and equestrian) to trail stakeholders.

Trails Week
➢ The inaugural Trails Week will take place May 29 – June 4, 2017.
➢ Submit your events to the OTC.
Trails of Distinction
➢ MTCS is currently developing a recognition program, ‘Ontario Trails of
Distinction’ in consultation with partner ministries and key stakeholders.
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Next Steps and Priorities (Cont’d.)
Ontario Trails Classification System
➢ MTCS is currently exploring options for a voluntary trail branding and classification
system that could be used to promote trails as it would provide useful information for
visitors.
➢ Working with an Expert Panel and currently consulting with key provincial / regional trail
organizations and other stakeholder to develop options and next steps.

Trails Tourism Items
➢ MTCS supported the Ontario Trails Council in a trails tourism capacity building
initiative involving the Regional Tourism Organizations (RTOs) across the
province.
➢ Cycling-specific initiatives include the MTCS-led Tour-by-Bike – Ontario’s Cycling Tourism
Plan and the MTO-led #CycleON, Ontario’s Cycling Strategy.
➢

The Ontario Tourism Marketing Partnership Corporations (OTMPC) markets tourismready trail products across the province.
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Questions?
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Addendum 1: Ontario Trails Action Plan 2015-2018
ONTARIO TRAILS ACTION PLAN PILLAR 1: SUSTAINABILITY AND PLANNING
Action Item

Improving Collaboration among Stakeholders
1.1Collaborate on provincial, national and international, including federal-provincial/territorial, trail initiatives (e.g.
Rouge Park Trails Strategy, International Great Lakes Coastal Trail) and encourage Aboriginal involvement

Lead (L)
Support (S)

Time Line
YR
1

YR
2

MTCS(L)
MTO/MNRF/MEDEI(S)

1.2 Introduce and promote a Trail User Code of Ethics providing for a trail etiquette that demonstrates respect for
property (including natural heritage resources/features, cultural heritage resources, rural/agricultural landscapes,
and wilderness environs), operations, and activities (such as hunting, fishing and trapping), while supporting
biodiversity, sustainable environments and good stewardship
1.3 Develop a tool(s) to guide First Nation, Inuit and Metis engagement/consultation (e.g. protocols) in trail planning,
development and management

MTCS(L)
MNRF/MTO(S)
Ontario Trails Council (S)
Trent University(S)

X

X

MTCS(L)

X

X

1.4 Establish a framework for water trails to help inform strategic directions and priorities (i.e. organizational structure,
key stakeholders, research priorities etc.)

MTCS(L)
MNRF/Trails Sector(S)

X

Improving the Capacity of the Trails Community
1.5 Support the development of a renewed strategic business plan for the Ontario Trails Council, in consultation with
key stakeholders, to build its capacity to assist with the implementation of the Action Plan

Ontario Trails Council(L)
MTCS(S)

1.6 Continue to develop and promote Regional Trail Committees involving diverse interests such as trail groups,
Regional Tourism Organizations (RTOs), public health units, tourism operators, municipal staff, conservationists
and landowners as well as Aboriginal communities

Trails Sector(L)
MTCS(S)

1.7 Review the mandate, structure and composition of the Ontario Trails Coordinating Committee

MTCS(L)

1.8 Initiate an annual meeting of key not-for-profit provincial/regional trail organizations on the Ontario Trails Strategy
priorities

Ontario Trails Council(L)
MTCS(S)

1.9 Support training on sustainable trail planning/design/management and construction; risk management; safety;
marketing etc.

Trails Sector(L)

on-going activity

YR
3

X

X

X

X
X

X

Addendum 1: Ontario Trails Action Plan 2015 – 2018 (Cont’d.)
ONTARIO TRAILS ACTION PLAN PILLAR 1: SUSTAINABILITY AND PLANNING (Cont’d.)
Action Item

Establishing a Legislative Framework for Trails
1.10 Develop and implement a trails-supportive legislative framework including a Trails Bill and amendments to the
Occupiers” Liability, Trespass to Property and Public Lands Acts
1.11 Develop a report on the progress of the Ontario Trails Strategy based on a stakeholder survey and input from
other ministries/agencies
Stabilizing Trail Routes

Lead (L)
Support (S)

MTCS(L)
MAG/MNRF(S)

X

MTCS(L)

X

1.12 Create a provincial baseline map of existing trail and other corridors (e.g. transportation/utility corridors) and
continue to explore ways to modernize trail map products and processes

MTCS(L)
MNRF/MTO/MEDEI(S)

1.13 Take trail interests into account in land-use and transportation planning to enhance trail connectivity and access
and encourage Aboriginal involvement in the process

MMAH(PPPB)/MTO(L)

1.14 Consider the feasibility of options on the use of provincially-owned abandoned railway rights-of-way for trail use

MTCS(L)
MEDEI(S)

1.15 Review potential landowner incentives for trails on private property and First Nation Reserves

MTCS/(L)
MOF(S)
MTCS(L)
Regional Services(S)

1.16 Promote trail master planning and the incorporation of trails into other relevant municipal plans (e.g. cultural,
active transportation and parks and recreation plans)
1.17 Initiate discussion on developing guidelines for community park/trail provision and consider trail
development/maintenance guidelines (including multi-use trails and alignment with the AODA Design of Public
Spaces Standard)
Enhancing Financial Sustainability
1.18 Continue to provide financial support (e.g. grants) for trail organizations and activities and explore alternative
funding mechanisms with stakeholders, including the federal government, if and when appropriate
1.19 Host an expert workshop to explore issues related to trail-related insurance coverage and costs

on-going

Time Line
YR
1

MTCS(L)
MMAH(LGPB)(S)

MTCS(L)
MTO/MOF/MOECC(S)
Trails Sector(S)
MTCS(L)
MOF/Trails Sector(S)

YR
3

X

X

X

YR
2

X

X

X
X

X

X

X

Addendum 1: Ontario Trails Action Plan 2015 – 2018 (Cont’d.)
ONTARIO TRAILS ACTION PLAN PILLAR 2: ACCESS AND AWARENESS
Action Item

Lead (L)
Support (S)

Time Line
YR
1

YR
2

YR
3

Increasing Access to Trails
2.1 Implement #CycleON – Ontario’s Cycling Strategy (e.g. provincial tourism cycling route, safety measures, design
tools etc.) and build on synergies with the Ontario Trails Strategy and other initiatives

MTO(L)
MTCS(S)

2.2 Build awareness and inform children/youth about trail safety, nature and physical activity through schools (e.g. active
transportation) and existing programs (e.g. Cycling Training Fund and the Ontario Children’s Outdoor charter)

MTCS(L)
EDU/MNRF/MTO/Trails
Sector(S)

Increasing Awareness of Trails
Ontario Trails Council(L)
2.3 Increase awareness of the AODA Design of Public Spaces Standard among trail providers, developers, tourist
operators etc. and about trail opportunities for different interests and abilities among the general public and targeted groups MTCS/MEDEI(S)
(e.g. persons with disabilities, new Canadians and non-users)
MTCS(L)
2.4 Increase access to government information on trails (e.g. explore a one window access to government funding
MCIIT(S)
programs)
2.5 Support a sector-led central, fully accessible website for trails incorporating social media and best practices/tools

Ontario Trails Council(L)
MTCS/MEDEI/MCIIT(S)

2.6 Explore options for a voluntary trail branding and classification system

MTCS(L)

X

X

2.7 Explore opportunities to improve, increase and align trails signage and way-finding including tourism-related trails
signage and accessibility requirements

MTCS(L)
MTO/MNRF/MEDEI(S)

X

x

on-going

X

Addendum 1: Ontario Trails Action Plan 2015 – 2018 (Cont’d.)
ONTARIO TRAILS ACTION PLAN PILLAR 3: TOURISM AND ECONOMIC DEVELOPMENT
Action Item

Lead (L)
Support (S)

Time Line
YR
1

YR
2

YR
3

Establishing a Research Plan
3.1 Develop a Research Plan to inform decision-making related to trail development, management, promotion etc.
(e.g. collect and disseminate user, economic impact and green infrastructure health/ecological benefits data)
and build stronger research partnerships (e.g. federal/municipal governments, academia etc.)
Supporting and Promoting Trails Tourism

MTCS(L)

X

3.2 Host collaborative trails/tourism training workshops with the trails sector and support Regional Tourism
Organizations in the development and promotion of trails tourism

Trails Sector(L)
MTCS(S)
MAA(ARMPD/SPEPB)(S)

X

X

X

3.3 Revitalize Ontario Place to create public access to the waterfront and link the site to the waterfront trail system

MTCS(L)
Ontario Place Revitalization
Branch(S)

X

X

X

3.4 Promote Trails Tourism through the OTMPC marketing approach with a focus on nature, adventure and power
sport strategies in alignment with Regional Tourism Organization (RTO) product development priorities (RTOs
and trails community) toward generating increased visitation and expenditures

MTCS/OTMPC(L)

X

X

3.5 Support trails tourism through an application-based program which supports increased capacity of the tourism
industry and increased visitation to the 13 RTOs

MTCS(L)

on-going
Ministry/Agency Acronyms: Ministry of Tourism, Culture and Sport (MTCS); Ministry of Transportation (MTO); Ministry of Natural Resources and Forestry (MNRF); Ministry of Economic
Development, Employment and Industry (MEDEI); Ministry of the Attorney General (MAG); Ministry of Municipal Affairs and Housing (MMAH); Ministry of Finance (MOF); Ministry of the
Environment and Climate Change (MOECC); Ministry of Education (EDU); Ministry of Citizenship, Immigration and International Trade (MCllT}; and the Ontario Tourism Marketing
Partnership Corporation (OTMPC). Divisional Acronyms: Local Government Policy Branch (LGPB) of MMAH; and Provincial Planning Policy Branch (PPPB) of MMAH.
Note: Further involvement by key stakeholders will be undertaken as appropriate in the scoping and implementation of Action Items. Stakeholders include government, not‐for‐profit and
private sector interests, as well as Aboriginal communities.

Addendum 2: MTCS Funding Programs
The Ontario Sport and Recreation Communities Fund (OSRCF)
➢
A grant program that supports a vision of getting and keeping Ontarians active in community sport, recreation and
physical activity.
➢
It can fund projects that:
•
Increase opportunities for physical activity in sport and recreation by developing new programs or increasing
access to existing programs to encourage individuals to become more active and keep those who are,
engaged throughout their lives;
•
Embed physical literacy as a foundation for lifelong physical activity among individuals enabling them to make
healthier activity choices; and/or
•
Strengthen the community sport and recreation sector by providing training in areas such as coaching, youth
development, and volunteer development to provide enhanced service and quality programming.
➢
Through the support of projects that deliver high-quality programs and policies, the OSRCF provides Ontarians with
more opportunities to become physically active, including groups who experience barriers to participating and
those who are traditionally less active.
➢
The program supports projects of one or two years in length, at both the locale/regional and Provincial levels.
➢
The OSRCF has typically opened in the fall of each year (mid to late November). Any questions regarding
the fund can be directed to OSRCF@ontario.ca.
➢
For more information on the OSRCF, interested applicants can visit:
http://www.grants.gov.on.ca/GrantsPortal/en/OntarioGrants/GrantOpportunities/PRDR006918 .
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Addendum 2: MTCS Funding Programs (Cont’d.)
Celebrate Ontario and Celebrate Ontario Blockbuster
➢
Celebrate Ontario provides programming and marketing funding to support new or existing festivals and events
to enhance programs, activities and services and support innovations that will lead to long-term improvements,
sustainability and attracting additional tourists.
➢
Celebrate Ontario Blockbuster consists of two streams: the Event Bid stream and the Event Hosting stream –
which support bidding costs and hosting costs, respectively, for major one-time events or events that do not
recur annually in Ontario, but travel nationally or internationally to host destinations. They must draw tourists
to Ontario’s communities, attract significant media exposure, and profile Ontario’s destinations nationally and
globally. Blockbuster events must have a cash operating expense of $1 million or more.
➢
The next intake period: dates to be announced later in the year. The Blockbuster program has a continuous
intake of applications.
➢
Staff contact for additional information: For Celebrate Ontario: Céline Pagnoud, Senior Program Consultant
(Toronto) (416) 314-3435 or your Regional Service Advisors. For Celebrate Ontario Blockbuster: Renée Ruel,
Senior Development Consultant (416) 325-9554.
➢
Web link for more information:
http://www.grants.gov.on.ca/GrantsPortal/en/OntarioGrants/GrantOpportunities/OSAPQA00514
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Addendum 2: MTCS Funding Programs (Cont’d.)
Tourism Development Fund
➢
This grant provides funding support for strategic non-capital projects to develop innovative new tourism
products and support investment attraction and industry capacity building. Priority is given to projects that:
▪
Support increased private sector investment in the tourism industry;
▪
Improve the quality and competitiveness of existing tourism products and experiences;
▪
Support the effectiveness of provincial tourism sector associations and their support for the industry;
▪
Support jobs and economic activity in communities across the province; and
▪
Contribute to the quality and diversity of community life for Ontario citizens and tourists.
➢
There is a continuous intake of applications, ongoing evaluation and approval of proposals.
➢
Tourism Development Fund applications should be received at least four months prior to the project start
date.
➢
Staff contact for additional information: Julian Wong, Senior Development Consultant (Toronto),
(416) 325-2612, julian.wong@ontario.ca.
➢
Web link for more information: ontario.ca/tourismdevelopmentfund.
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Addendum 2: MTCS Funding Programs (Cont’d.)
Ontario Trillium Foundation
➢
The Capital Investment Stream has been reinstated for 2017-18 with one application deadline.
Grow Grants:
➢
One application deadline per year.
Seed Grants:
➢
One application deadline per year.
Collective Impact Grants: There are no deadlines for submitting applications with an ongoing intake.
Contact Support Centre for OTF’s programs, processes, timelines, criteria, etc. Telephone:
416.963.4927, TTY: 416.963.7905 , Toll-free: 1.800.263.2887, website at www.otf.ca
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Addendum 3: MTCS Contacts
MTCS Sport, Recreation and Community Program Division (SRCPD)
➢ Carol Oitment, Policy Advisor, SRCPD, Policy Branch; carol.oitment@ontario.ca; 416-314-7205.
MTCS Tourism Division
➢ Imran Chowdhary, Manager, Tourism Policy; Imran.Chowdhary@ontario.ca; 416-326-5269.
➢ Kathy Mott, Policy Advisor, Tourism Policy; kathy.mott@ontario.ca; 416-314-7205.
Links
➢ The Ontario Trails Strategy: Http://www.mtc.gov.on.ca/en/sport/recreation/A2010_TrailStrategy.pdf.
➢ The Trails Action Plan 2015/16 to 2017/18 (refer to the Ontario Trails Council’s Website)
http://www.ontariotrails.on.ca/assets/files/pdf/OTCC/Trails%20Action%20Plan%20-%20Final%20%20Dec%202015.pdf.
➢ Tour by Bike – Ontario’s Cycling Tourism Plan: http://www.mtc.gov.on.ca/en/tourism/pdf/cycling_plan.pdf.
➢ List of all available funding programs at Grants Ontario website: www.grants.gov.on.ca .
➢ Tourism Regional Economic Impact Model: http://www.mtc.gov.on.ca/en/research/treim/treim.shtml .

Addendum 3: MTCS Contacts (Cont’d.)
Regional Tourism Organizations (RTOs) in Northern Ontario

RTO 12 - Explorers’ Edge
➢
James Murphy, Executive Director, Explorers’ Edge, 3 Taylor Road, Bracebridge, ON
P1L 1S6; ; james@explorersedge.ca; 1-800-835-7303 x 100; cell 705-706-1649.
RTO 13 – Northern Ontario Regional Tourism Organization
➢
David MacLachlan, Executive Director, Tourism Northern Ontario, 111 Elgin Street,
Suite 304, Sault Ste. Marie, ON P6A 6L6;
david.maclachlan@tourismnorthernontario.com; 705-575-9779; cell 705-542-0581
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Addendum 3: MTCS Contacts (Cont’d.)
MTCS Northern Policy and Planning Unit (pan-northern policy/planning)
Jim Antler, Policy Advisor – james.antler@ontario.ca; 705-494-4159
MNDM Regional Tourism Advisors (local tourism service delivery, local contact for
MNDM and MTCS programs – e.g. Northern Ontario Heritage Fund, Celebrate Ontario)
➢
Kenora – Scott Lockhart: Scott.lockhart@ontario.ca ;807-468-2936
➢
Thunder Bay – Sean Irwin: sean.irwin@ontario.ca; 807-475-1528
➢
Sault Ste. Marie – Mark Melisek: mark.melisek@ontario.ca; 705-945-5913
➢
Timmins – Graham Campbell: graham.campbell@ontario.ca; 705-235-1665
➢
Sudbury – Anik Perreault: anik.perreault@ontario.ca; 705-564-7516
➢
North Bay – Siobhan O’Leary: siobhan.oleary@ontario.ca; 705-494-4163
Ontario Tourism Marketing Partnership Corporation (provincial marketing)
➢
Steve Bruno, Partnership Coordinator (outdoor adventures - e.g. hiking, paddling);
steve.bruno@ontario.ca; 705-571-5177
➢
Claude Aumont, Partnership Coordinator (power sports – e.g. snowmobile, ATV);
claude.aumont@ontario.ca; 705-493-5618
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Addendum 3: MTCS Contacts (Cont’d.)
➢

Regional Services Branch Advisors for the Ministries of Citizenship, Immigration and International Trade and the
Ministry of Tourism, Culture and Sport (local/regional sport, recreation ,culture, heritage and citizenship
programs and service delivery (e.g. Summer Experience, Ontario Sport and Recreation Communities Fund, CARA,
After School) for this area of northern Ontario.
•
Kenora - Heather Gushulak; Heather.Gushulak@ontario.ca; (807) 468-2452
•
Dryden – To be determined by May 8, 2017
•
Sioux Lookout – Emily McIntyre; Emily.McIntyre@ontario.ca; (807) 737-1081
•
Thunder Bay - Marlene Wright (D); Marlene.Wright@ontario.ca; (807) 475-1658
•
Thunder Bay – Pamela Caland; Pamela.Caland@ontario.ca; (807) 475-1676
•
Sault Ste. Marie - Tony D’Agostino; Tony.D’Agostino@ontario.ca; (705) 945-5923
•
Sault Ste. Marie - Patricia Lofstrom (D); Patricia.Lofstrom@ontario.ca; (705) 945-5793
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